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©
struction :_ Maeks of each quefipn are shown on th rightsid.
-
1 What is Market Segmentation? Distuss basis of Market 20
Segmentation.
Or
20

Give the definition of Market Segmenation. Discuss the

process of Market Segmentation. go
~
20

xplainthe meaning of demand fgsecasing. Explain the ypes

2
and stages of demand forccasting
OR
2 Fxplain the importance of demand forecasting. Deseribe 20
standards of forecasting ideal method.
©
3 Give the definition of marketing Df service. Discuss 15
characteristics of marketing of seice.
ORS
3 Explainin detail difference between product marketing and 15
service marketing.
4 Whatis Online Marketing? Discuss advantages and 15
disadvantages of Online Marketing=
ot
15

What is Green Marketing? Explaitelements and importance
of Green Marketing.
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