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UNIT 1
1. What is marketing? Discuss the usefulness.

2. What do you mean by Marketing? Explain the characteristics of modern Marketing.

3. Explain the difference between Marketing and Selling.

4. Explain Marketing Mix elements with suitable example.
UNIT 2

1. What is market segmentation. Explain types of market segmentation in detail.

2. Explain market target & target marketing in detail.

3. Discuss strategies of targeting in detail.
4. Define positioning concept with its process. 

UNIT 3

1. Define consumer behavior. Explain factors affecting consumer behavior.
2. Explain importance of consumer behavior.

3. State and explain buying decision process.
4. Write a short note on: managerial Implications.

UNIT 4

1. What do you mean by Marketing environment? Which are the factors it?

2. Give idea about online marketing.
3. Discuss concept of green marketing.

4. Elaborate concept, importance and process of analyzing competition.
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