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UNIT 1
1. What is marketing? Discuss the usefulness.

2. What do you mean by Marketing? Explain the characteristics of modern Marketing.

3. Explain the difference between Marketing and Selling.

4. Explain Marketing Mix elements with suitable example.
UNIT 2

1. Write a detailed note on Product Mix.

2. What do you mean by new product? Explain new product development process.

3. Define product life cycle. Explain its stages with diagram.

4. Explain concept of product mix, product line and product items with suitable example.

UNIT 3

1. Define pricing. Explain the objectives of pricing.

2. Explain the factors affecting pricing decisions.

3. State and explain the different pricing methods.
4. Describe the significance of pricing in marketing decision making.

UNIT 4

1. What do you mean by Market Promotion? Which are the objectives of Market Promotion?

2. Give objectives of promotion mix and explain social aspects of promotion tools.
3. What do you mean by promotion mix? Explain its elements.

4. Which are the factors affecting optimum promotion mix?

5. What do you mean by sales promotion? Explain the methods of sales promotion.

UNIT 5 

1. What do you mean by Physical Distribution? Explain the important of it.

2. Define the term Physical Distribution. Explain the utility of Physical Distribution for customer satisfaction.

3. What do you mean by distribution channel? Which are the factors affecting channel choice?
4. What are the key variables that affect on selection of distribution channel?
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