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COURSE OBJECTIVES

[The course contains some important arcas of modern marketing management theory and practices. The
objective of this course is to help the students understand and assimilate actual marketing practices and
marketing environment. The topics in the course should be discussed in relations to real marketing
practices within and outside India

COURSE CONTENT

Unit -1 [Product Desision
Product _ concept, importance and types of Products.

Product Mix ~ concept of product line, product width, product depth, product item and
[consistency. New Product development ~ Concept, Process, Need, reasons for failure.
Product Life cycle - concept, stages with strategies, factors affecting, Imporiance.

| Consumer Adoption Process - concept, stages and managerial Implications.

Unit 2 | [Pricing Decision

[Cancept, importance and objectives, actors aflecting pricing, methods of price setting
Cost oriented pricing, Auction pricing, psychological, price/quality pricing, skimming and
[penctration pricing, price discrimination, discounts and allowances.

Unit - 3_] [Place ( Distribution ) Decision,

Physical distribution — concept, importance and key decision arcas.
| Channel of distribution - concept, types

Middlemen - concept, types and services provided by middlemen.

Online Portals and Payment gateways- concept and functioning of online portals (snap deal,
amazon, flip cart, etc). Functioning and role of payment gateways with examples.

Unit 4 | [Promotion Decision

Promotion - concept, objectives, factors affecting promotion decision
[ Tools of Promotion: - Advertising ~ Concept and features. Personal selling - concept,
features, difference between advertising and personal selling. Sales Promotion — concept,
types, merits and demerits. Publicity and Public Relation — concept, features, parties.





[image: image3.jpg]






SHREE H. N. SHUKLA COLLEGE OF I.T. & MGMT.
(AFFILIATED TO SAURASHTRA UNIVERSITY, GTU & Swarnim Gujarat Sports University)

3- Vaishalinagar




2 – Vaishalinagar 

Nr. Amrapali Under Bridge


Nr. Amrapali Under Bridge
Raiya Road, Rajkot – 360001


Raiya Road, Rajkot - 360001

Ph. No–(0281)2471645
` 


Ph.No–(0281)2440478, 2472590


[image: image4.jpg]


[image: image2.png]












SHREE H. N. SHUKLA COLLEGE OF I.T. & MGMT.              
          Visit us: www.hnsgroupofcolleges.org

