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GLISH VERSION
Instruction © Right side figures indicate marks

1 Explain the meaning of marketing. Explain its characteristics 20

and importance.

OR
1 (@ Explain the various concepts of marketing. 0
() Explain the functions of marketing. 0

Explain the meaning of pricing decision. Explain its objectives 20
and factors aflecting pricing decision.

OR

2 What is product ? Explain its characteristics and classification. 20

3 What is distribution channel >

ixplain s various types. 15
OR

3 Discuss the affecting factors of distribution channel sclection. 15

4 What is sales promotion ? Explain its various methods. 15
OR
4 Write short notes on : (any three) 15

(1) Marketing communication
(2) "RIDSAC” formula

@)
“
(5) Advertising media.
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