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‘Business Management - 6
7 Elective -2 N
[Marketing Management - 2]
Name ofthe Course: _ Business Management - 6 [Marketing Management - 2]
Course credit 03
Teaching Hours: 45 (ours)
Total marks: 100
objects

To aware the students about the principles and practices of Marketing concepts and its”
‘manageril applications.

No.of

L Lectures

1

- Importance of market segmentation
- Bases o market segmentation
- Target market selection

Product iffrentiston v/s Marlket Segmentation

7| DEMAND FORECASTING: i

- Introduction

- Meaningand concept

- Typesand Stages

- Methods of demand forecasting.
> For Existng product
> For New product

- _importance.

3| SERVICE MARKETING: o
- Introduction

- Meaningand Characteristics ofService

- Classifcation ofservice

- Product Marketing /S Service Marketing

- Paradigms in Service Marketing

- Service Marketing system

- Service quality and Role of service in Economy
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[image: image2.png]# | RECENT NEW CONCEPT OF MARKETING:
= Introduction

Cyber Marketing
Online Marketing
Direct Marketing
Social Marksting.

- New concepts covering  Meaning-Elements-
ImportancelOnly Brief understanding o

n

Saurashtra University, Rajkot

7

> Green Marketing
> Rural Marketing

Tomal Lectures


































































































