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BCOM SEM -5

BUSINESS MANAGEMENT

SYLLABUS
	UNIT
	CONTENT

	1
	Introduction to Marketing Management

· Introduction

· Concept & evolution

· Nature

· Scope & functions

· Importance

· Marketing mix

· Strategic market planning -an overview

	2
	Pricing Decision & product Decision

· Pricing Decision

· Introduction

· Meaning

· Factors

· Product Decision

· Concept of product

· Classification of product

· Product line & mix

· Branding, packaging & labeling

· New product development

· Consumer adoption process

	3
	Distribution channel-Physical distribution decision

· Introduction

· Meaning, scope & functions

· Intermediaries

· Channel selection & management decisions

· Retailing & wholesaling

	4
	Promotion decision

· Introduction-meaning

· Communication process

· Promotion mix

· Advertising & its effectiveness

· Personal selling

· Publicity & public relations

· Sales promotion: meaning-tools-techniques
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